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Twenty-second Symposium on Statistical Challenges in Electronic Commerce Research 

SCECR 2026  ·  June 21–24, 2026  ·  Tokyo, Japan  ·  All times JST (Asia/Tokyo) 
The timeline is subject to change. 

DAY 1   Sunday, June 21, 2026 

18:00 – 20:30      Registration & Welcome Reception XEX Nihonbashi — 4th Floor, YUITO / Nihonbashi Muromachi Nomura Building, 2-4-3 Muromachi, Chuo-ku, Tokyo 
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DAY 2   Monday, June 22, 2026  ·  27th Floor, Shangri-La Hotels 

09:00 – 09:15      Welcome Remarks Crystal Gallery 

 

09:15 – 10:30   Regular Paper Sessions 15 min per paper: 12 min presentation + 3 min Q&A 

Session 1 - AI and Intelligent Systems (Regular Paper) 
Room: RWTH 

Session 2 - Health Information Systems (Regular Paper) 
Room: ASU 

Session 3 - Digital Platform Ecosystems (Regular Paper) 
Room: PolyU 

1. Environment-Grounded Behavioral Archetypes for 
Generalizable LLM Simulation of Strategic Interaction 
Robin Na, Kehang Zhu, Logan Cross, Michiel Bakker 

2. Calibrating LLM Agents for Theory-Grounded Social Simulation 
Letian Kong, Ziling Feng, Qianran (Jenny) Jin, Renyu Zhang 

3. Simulating Firm Decision Making with LLMs: A Scalable 
Experimental Framework for Strategy Research 
Han Jiang, Xiaoran Ma, Jing Wu 

4. When Machines Disagree: Evidence from Large Language 
Models 
Si Cheng, Lin Hu, Kun Li 

5. The Phantom AI: Expert Decision-Making in AI-Deprived 
Contexts 
Yanina Lebed Malul, Yael Inbar, Lior Zalmanson 

1. Physician Responses to Patient Adoption of Generative AI for 
Self-Diagnosis: A Field Experiment 
Zhichen Chen, Gordon Burtch, Bin Gu, Yixuan Liu 

2. Balancing Cost and Safety in AI-Powered Patient 
Communication: A Two-Stage Routing Architecture for 
Healthcare Chatbots 
Ilias Triantafyllopoulos, Joao Sedoc 

3. Can Digital Patient Navigation Reduce Time Spent on Outpatient 
Visits? A Field Experiment 
Wenchang Li, Jack Tong, Yixing Chen, Qing Ye 

4. When AI Speaks for Patients: The Direct and Spillover Effects of 
AI-Mediated Patient Queries on Physician Online Service 
Quality 
Shaoqi Zhang, Weicheng Wang, Xitong Guo 

5. Does AI Pre-consultation Deliver Value-Based Care? Evidence 
from a Multi-Generational AI Deployment in a Large Tertiary 
Hospital 
Yuying Cai, Yanqiu Yu, Kai-Lung Hui, Shundong Lei 

1. Digital Platforms and Planned Obsolescence: The Role of First-
Party Complements 
Jonathan Gomez, Ramnath Chellappa, Anand Swaminathan 

2. Understanding the Impact of Algorithmic Quantity Regulations 
on Sharing Economy Platforms: Evidence from Airbnb 
Shagun Tripathi, Georgios Petropoulos, Harris Kyriakou 

3. Supplier Scale, Competition, and Consumer Experience in 
Platforms 
Xueyun Luo, Chris Forman, Mohammad Rahman 

4. Is Decentralizing Democratizing? Self-Organization, Unintended 
Centralization, and the Moderating Role of Algorithmic Feeds in 
Decentralized Social Media 
Xiaoxiao Wang, Xue Bai, Subodha Kumar 

5. To Ban or Not to Ban: Unintended Consequences of AI Policy 
Reversals on User Participation in Online Q&A Platforms 
Yutong Guo, Fangrui Cui, Ding Li 

 

10:30 – 10:50      Coffee Break Crystal Gallery 
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10:50 – 11:30   Short Paper Sessions 5 min per paper 

Session 1 - AI in Healthcare & Medicine (Short Paper) 
Room: RWTH 

Session 2 - Labor, Work & Future of Work (Short Paper) 
Room: ASU 

Session 3 - Platform Governance & Online Communities 
(Short Paper) 
Room: PolyU 

1. AI Overviews and Health Misinformation 
Ning Wang, Zhiyuan Liu, Jing Peng, Raghuram Iyengar 

2. From Data to Discovery: Health IT Adoption and the Expansion 
of Clinical Trials 
Weiguang Wang, Kartik Ganju, Hilal Atasoy 

3. How Displaying Healthcare Statistics Affects Maternal Health: 
An Empirical Investigation 
Shuhua Wu, Leting Zhang, Sunil Wattal 

4. Does AI Conversational Dominance Increase Patient 
Conversion? 
Qiuzi Jin, Chenxi Li, Yi Ding, Ram Gopal 

5. From Clinics to Clicks: How Online Health Platforms Reshape 
Healthcare Delivery and Lawsuits Across the Digital Divide 
Wenxuan Xue, Shuting Wang, Chengxin Cao 

6. How do AI-enabled Decision Aids Impact Health Outcomes for 
Patient Centric Decision-Making? Evidence from Osteoarthritis 
Patients 
Nidhish Nerur, Indranil Bardhan, Wen Wen, Kevin Bozic, Karl Koenig, 
Prakash Jayakumar 

7. Beyond Emotional Valence: How Physicians Emotional 
Diversity Shape Service Attractiveness in Online Healthcare 
Communities 
Yueming Ma, Zixuan Meng, Liuan Wang 

8. Guidance Beats Compassionate Language in AI Support: Verbal 
Response Modes in Human- and AI-Mediated Mental Wellness 
Support 
Jisu Cao, Kseniia Biriukova, Han Gong, Pei-yu Chen, Xuan Zhao 

1. The Old, the Young, and the Biased: Technological Change and 
the Future of Work in an Aging Economy 
Cheng Chen, J. Frank Li 

2. A Better Matchmaker? The Impact of GenAI on Matching 
Efficiency in Online Labor Markets 
Li Ding, Anandasivam Gopal, Jie Ren, Jiayu Yao 

3. Does AI Monitoring Improve Team Performance? Evidence from 
a Field Experiment 
Qinghua Liu, Daqing Zheng, Haoyu Yuan 

4. Generative AI and the Transformation of Legal Work: Empirical 
Evidence on Adoption and Lawyer Performance 
Suyeon Yang, Jeongsik Oh, Wonseok Oh 

5. AI and Independent Career Moves: Evidence from Creative 
Workers 
Yixuan Liu, Zeyu Lou 

6. Asynchronous Video Interviews and Student Performance 
Sofia Bapna, Kiron Ravindran, Dimitrios Tsekouras 

7. Not All Jobs Are LLM-Proof: AI Exposure and Skill Demand 
Across Occupations 
Anweshita Das, Tanya Singh, Jason Nicholas Kuruzovich, Ravichandran 
T 

1. Algorithmic Authority and Knowledge Production: How Ranking 
Design Shapes Participation on Digital Platforms 
Jiayi Pan, Yipu Deng, Sameer Borwankar 

2. Siphoning and Supplementing? Effects of Match Funding on 
Donations 
Nachiketa Sahoo 

3. The Cost of Accountability: How Virtual Identity Disclosure 
Suppresses Personal Narratives and Platform Engagement 
Yan Lin, Hongchuan Shen, Yingpeng Zhu, Wanci Yuan 

4. The Effects of Regulatory Content Moderation of Live Streaming 
Platforms: Evidence from Turkeys Ban of Twitch and Kick 
Dominik Gutt, Martin Quinn 

5. Operational Matching Efficiency and Market Power: Role of 
Autonomous Vehicles in the Ride-Hailing Market 
Yifan Li, Cenying Yang, Wei Thoo Yue 

6. Gun Violence, Information Exposure, and Demand for Firearms: 
Evidence from an Online Marketplace 
Kai Zhu, Jessica Kim, Dylan Walker 

7. Can You Hear Me? The Social Cost of YouTubes Anti-
misinformation Policy on the Deaf and hard-of-hearing 
Community 
Haoze Wu, Manlu Liu, Jing Tang, Kevin Hong 

8. Can Social Networks Substitute for Reputation Systems? 
Evidence from a Large Scale Field Experiment 
David Holtz, Alex Dow, Sinan Aral 

 

11:30 – 12:30      Panel Session 1: What They Don't Teach You in PhD School — Rejection, Revision, and the Coauthor Problem  
11:30 – 12:30      Panelist: Peiyu Chen, Anindya Ghose, Goh Khim Yong, Maytal Saar-Tsechansky, Han Zhang Ballroom 

 

12:30 – 14:00      Lunch Ballroom & RWTH 
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14:00 – 15:15   Regular Paper Sessions 15 min per paper: 12 min presentation + 3 min Q&A 

Session 1 - Data Analytics and Measurement (Regular 
Paper) 
Room: RWTH 

Session 2 - Digital Health and Wellbeing (Regular Paper) 
Room: ASU 

Session 3 - Social Media and Online Communities (Regular 
Paper) 
Room: PolyU 

1. A Little Robustness Is All You Need: Leveraging Predictions for 
Contextual Optimization 
Billy Jin, Thomas Lavastida 

2. AI and the Dynamic Supply of Training Data 
Christian Peukert, Florian Abeillon, Jérémie Haese, Franziska Kaiser, 
Alexander Staub 

3. Randomized GridSearch Experiments for Data Pre-processing 
Aseem Baji, Jessica Clark 

4. Autonomous Knowledge Discovery: A Kernel Theory Approach 
to Transforming Organizational Data into Domain Knowledge 
Shanjunqi Guan, Hanzhang Liu, Xiangning Song, Chong Wang, Jiexin 
Zheng 

5. TRACE: Evaluating Design Creativity as Frontier-Relative 
Distance via Temporal Knowledge Graphs and Multi-Agent 
Reasoning 
Lin Zheng, Qingyu Xu, Jian Ma 

1. How Does AI Change Drug Development? Evidence from 
Clinical Trial Phases and Drug Types 
Angela Kwon, Jaecheol Park, Gene Lee 

2. The Impact of Algorithm-Based Prior Authorization on Public 
Healthcare Delivery 
Hyeongseo Park, Kartik Ganju, Gautam Ray 

3. The Impact of AI-Augmented Diagnosis and Treatment on 
Patient Health Outcomes 
Minghong Yuan, Wen Wen, Indranil Bardhan, Charles Taylor 

4. Thought Bubbles in Therapy: The Effect of Conversational AI 
Transparency in Stigmatized Mental Health Contexts 
Wonguk Lee, Donggyu Min, Antino Kim, Chul Ho Lee 

1. Managing Online Participation: Evidence from a Field 
Experiment with AI Agents 
Wajeeha Ahmad 

2. Making Sense of Deepfakes: How Online Communities 
Exchange Technological Frames on Reddit 
Marilù Miotto, Anna Priante 

3. Addressing Large-scale Reviewer Recruitment on Amazon: A 
Reviewer-centric Approach to the Fake Review Problem 
Gijs Overgoor, Ali Tosyali, Ethan Feldman, Anol Bhattacherjee 

4. Examining the Efficacy of Peer Punishment in Online Content 
Moderation 
Wreetabrata Kar, Jitsama Tanlamai, Warut Khern-am-nuai 

5. Stance-Linked Provenance: How Voter Identity Disclosure 
Reshapes Voting and Suggestion Incorporation on 
Crowdsourcing Platforms 
Shao Yi Liaw, Qian Tang, Ping Fan Ke 

 

15:15 – 15:35      Coffee Break Crystal Gallery 

 

15:35 – 16:50   Regular Paper Sessions 15 min per paper: 12 min presentation + 3 min Q&A 

Session 1 - IS Research Methods (Regular Paper) 
Room: RWTH 

Session 2 - Digital Learning and Education (Regular Paper) 
Room: ASU 

Session 3 - Digital Content and Media (Regular Paper) 
Room: PolyU 

1. When LLMs Meet Experiments: Turning Cheap Predictions into 
Rigorous Causal Inference 
Ziyu Xiong, Ziling Feng, Renyu Zhang 

2. Can Agent-Based Modeling Serve Causal Modelers? Lessons 
from Theory-Driven Calibration 
Konstantina Valogianni, Balaji Padmanabhan, Liangfei Qiu 

3. DiD-Scan: Discovering Subgroups in Observational Causal 
Inference 
Will Stamey, Sriram Somanchi, Edward McFowland 

4. GEM-DiD: A Design Framework for Geoexperiments 
Uğurcan Dündar, Elea McDonnell Feit 

5. Causal Inference with Imperfect Instruments: Relaxing the 
Exogeneity Assumption with Gaussian Copula Models 
Yifan Zhang, Qi Zhao, Sha Yang, Ian Ho 

1. Human-Centric Augmented Reality Design: How 
Superimposition and Overlay Shape Spatial Learning 
Zeyuan Hong, Ben Choi 

2. Adaptation of AI Use to Educational Inequality 
Jinya Hu, Yunmeng Zhou, Chenshuo Sun 

3. The Illusion of Competence: How AI-Assisted Learning 
Amplifies the Dunning-Kruger Effect 
Inbal Yahav, Dena Yadin, Shachar Reichman, Yaniv Shani 

4. Impact of Course Wait Time and Match on Engagement on 
Online Educational Platforms 
Xinzhi Rao, Anuj Kumar, Debjit Roy 

1. Cooling Down Netflix: Local Thermal Externalities of Content 
Distribution Network Choices for Streaming 
SangMin Lee, Yash Babar, Min-Seok Pang 

2. Multimodal Content Design in Short-form Videos: A Generative 
AI Approach for Hypothesis Generation 
Zhuoyan Ma, Yutong Han, Gordon Burtch, Shuba Srinivasan 

3. Strategy-Conditioned Language Models for Nonprofit 
Fundraising Communication: Learning Multimodal Persuasion 
from Social Media 
Erya Ouyang, Jin Ai 

4. Characterize Generative AI Search 
Minjie Han, Jinyang Zheng, Huaxia Rui 

 

18:30 – 21:00      Dinner Ballroom & RWTH 
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DAY 3   Tuesday, June 23, 2026  ·  27th Floor, Shangri-La Hotels 

09:00 – 10:00   Regular Paper Sessions 15 min per paper: 12 min presentation + 3 min Q&A 

Session 1 - Human-AI Systems and Collaboration (Regular 
Paper) 
Room: RWTH 

Session 2 - Digital Consumer Behavior (Regular Paper) 
Room: ASU 

Session 3 - Digital Markets and FinTech (Regular Paper) 
Room: PolyU 

1. The Agreement Trap in Human-AI Collaboration: Theory and 
Empirical Case Study in Hiring 
Prasanna Parasurama, Panos Ipeirotis 

2. Scaling Laws of AI Alignment: The Impact of Human Expertise 
Jie Zheng, Mohammad Rahman, Yu Hu 

3. Augmented Cognition in Human-AI Collaboration: The Effects of 
Visual and Auditory AI Translation Tools in Cross-linguistic 
Communication 
Runge Zhu, Zherui Yang 

4. Lost in Thoughts: Revealing AI Reasoning Increases Trust but 
Crowds Out Unique Human Knowledge 
Zenan Chen, Ruijiang Gao, Yingzhi Liang 

5. Cost, Power, and Participation in Decentralized Governance 
Wei Wang, Dominik Gutt 

1. The Impact of AI-Generated Product Line Extensions: Evidence 
from Machine-Narrated Audiobooks 
Marco Kotschedoff, Ulrich Laitenberger 

2. Preview and Blind Box Purchase Dynamics: Evidence from a 
Randomized Field Experiment 
Yuting Gao, Xiaoyu Miao, Yi Ding 

3. Item-Level Feedback and Overall Ratings: Evidence of a 
Temporary Granularity Penalty 
Xiaowei Zhang, Jing Wang, Zhijie Lin 

4. Algorithmic Illusion? An Empirical Study of Generative AI Image 
Ban on a Food Delivery Platform 
Jingwei Dai, Beibei Li, Rahul Telang 

5. When Helpful Feels Hurtful: The Impact of Evaluative AI in 
Digital Fitness 
Tong Shen, Qingyu Xu, Hongfei Li, Xinxin Li 

1. Coding Tests in Tech Hiring: Gender Differences in Application 
Behavior, Evidence from a Field Experiment 
Sofia Bapna, Prasanna Parasurama 

2. When External Shocks Attract Capital: Export Controls and 
Venture Capital Allocation in China 
Yikai Cao, Wanru Deng, Guankai Zhai, Charles Eesley 

3. Beyond Delegation: Spillover Effects of Robo-Advisors on 
Household Risk-Taking 
Chengcheng Xu, Chaoyue Gao, Alvin Chung Man Leung, Xiabing Zheng 

4. Rational Roots of Irrational Behavior: Reinforcement Learning 
Agents and the Endowment Effect in Market Transactions 
Shanshan Wang, Xiao Ma, Le Wang 

5. ChatGPT Referrals to E-Commerce Websites: How Do LLMs 
Compare Against Traditional Channels? 
Maximilian Kaiser, Christian Schulze 

 

10:00 – 10:20      Coffee Break Crystal Gallery 
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10:20 – 11:00   Short Paper Sessions 5 min per paper 

Session 1 - Human-AI Collaboration & Interaction (Short 
Paper) 
Room: RWTH 

Session 2 - Generative AI & Creative Content (Short Paper) 
Room: ASU 

Session 3 - Fairness, Bias & Ethics (Short Paper) 
Room: PolyU 

1. Digital FOMC: Building Digital Twins for FOMC Members 
Ruijiang Gao, Hao Pang 

2. Structure and Accessibility: How AI Chatbot Configuration 
Shapes Team Coordination in AI-Augmented Teamwork 
Alice Jang, Maschio Fernando, Jui Ramaprasad, Idris Adjerid 

3. Do You See What I Mean? Negotiating with Augmented Reality 
Translation 
Brandi Hongell, Ting Li 

4. Persona and Prediction: How Expressive Embodiment Enables 
Persuasive AI 
Haoze Wu, Junyuan Ke, Weiguang Wang, Ritu Agarwal 

5. When Anthropomorphic Realism Backfires: Surface vs. 
Interpretive Ambiguity in AI-mediated IT Support Requests 
Zisu Kim, John D'Arcy, Detmar Straub 

6. Delegating to Agentic AI: Divergent Mediation Pathways 
Through Process and Coordinative Complexity in Open-Source 
Software Development 
Leyan Tang, Xia Zhao 

7. Balancing performance and engagement in AI augmentation: 
empirical evidence from a business pitch writing task 
Anuschka Schmitt, Thiemo Wambsganss, Andreas Janson, Krzysztof 
Gajos 

1. Virtual van Goghs? Delayed Rewards of Creativity in the NFT 
Market 
Haris Krijestorac, Reza Alibakhshi, Shirish Srivastava 

2. The Algorithmic Author: Measuring AI Entry and Human 
Substitution in Digital Fiction Markets 
Yi-Yun Chu, Brett Danaher, Michael Smith 

3. Art in the Age of AI: The Impact of Generative Tools on Creators 
Portfolio Development and Market Performance 
Sijia Ma, Xi Wu 

4. What's Left to Learn? The Impact of Generative AI on Demand 
and Supply in Online Education Platform 
Vivian Zhou, Chris Dellarocas 

5. Competing with GenAI: Responding Strategy and Novelty 
Generation in Innovation Contests 
Yuying Wang, Jiahui Mo, Ling Xue, Le Wang 

6. Buying Attention: Paid Views and Their Effect on Music 
Consumption 
May Truong, Rodrigo Belo 

7. Generative AI and Gender Gap: Evidence from a Digital Content 
Platform 
Hongchuan Shen, Ivy Chu Dang, Hongcan Zhou, Michael Xiaoquan 
Zhang 

8. The evaluation-reliance gap in human-AI collaborations 
Susana Lavado, João Carvalho, Hélder Vasconcelos, Leid Zejnilovic 

1. Disentangling Skill from Luck in Fund Management: A 
Hierarchical Bayesian Approach 
Jie Song, Yang Ni 

2. How RLHF Amplifies Sycophancy 
Itai Shapira, Gerdus Benade, Ariel Procaccia 

3. Does GenAI Endanger or Engender Equal Wages? Quasi-
Experimental Evidence on Online Labour Markets and the 
Gender Pay Gap 
Casper Steehouwer, Murat Tunc, Ulrich Laitenberger 

4. When AI Moderates Inequality: Intersectional Bias in Large 
Language Models 
Tanya Singh, Kofi Arhin, Nishtha Langer 

5. AI-Mediated Information Design: Theoretical Insights and 
Empirical Evidence from Political Persuasion 
Jiding Zhang, Lin Hu, Shuang Gao, Katsiaryna Siamionava, Pei-yu Chen 

6. From Model Explanation to Data Misinterpretation: A Cautionary 
Analysis of Post Hoc Explainers in Business Research 
Tong Wang, Ronilo Ragodos, Lu Feng, Yu Jeffrey Hu 

7. Do LLMs Back Projects Like Us? Anchoring, Question Order 
Effects, and Source-Dependent Preferences in LLMs 
Qilu Li, Lauren Rhue, Jessica Clark 

8. Limits of Literature-Conditioned Large Language Models for 
Predicting Behavioral Experiments 
Robin Na, Robin Na, Abdullah Almaatouq 

 

11:00 – 12:00      Panel Session 2: When It Gets Awkward — How to Handle the Trickiest Networking Moments at Academic Conferences 
11:00 – 12:00      Panelist: Ravi Bapna, Indranil Bardhan, Gal Oestreicher, DJ Wu, Eric Zheng Ballroom 

 

12:00 – 13:30      Business Meeting — Ballroom   ·   Lunch — Ballroom & RWTH  
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13:30 – 14:45   Regular Paper Sessions 15 min per paper: 12 min presentation + 3 min Q&A 

Session 1 - Digital Work and Organizations (Regular Paper) 
Room: RWTH 

Session 2 - Digital Marketing (Regular Paper) 
Room: ASU 

Session 3 - Digital Policy and Governance (Regular Paper) 
Room: PolyU 

1. Short-Term Gain for Long Term Pain? An experimental 
investigation of workers decision to train their AI replacement 
Catherine Wu, Jennifer Allen 

2. AI's Job Shakeup: Analyzing the Uneven Impact of AI Adoption 
on Labor Demand 
Bin Gu, Mohammad Soltaniehha, Xiupeng Wang 

3. Beyond Word Counts: How Generative AI Transforms the 
Measurement of Cultural Fit in Organizations 
Bruno Abrahao, Chris Rider, Jax Li 

4. Bot-Eat-Bot: How AI Code Reviews Reshape Human and Bot 
Contributions in Open Source Communities 
Feiyang Xu, Poonacha K. Medappa, Murat Tunc 

5. When Open Doors Close Minds: How Platform Integration 
Displaces Contributor Incentives in Open-Source AI 
Xinyu Li, Rongrong Fu, Miaozhe Han 

1. How Real-Name Disclosure of Influencers Affects User 
Engagement on Video-Sharing Platform 
Heui Jae Choi, Guangrui (Kayla) Li, Warut Khern-am-nuai, Kunsoo Han, 
Michael Xiaoquan Zhang 

2. The Impact of Realism and AI Disclosure on Virtual Influencer 
Effectiveness: A Large Field Experiment 
Meixian Wang, Jaehwuen Jung, Ravi Bapna 

3. From Attention to Intention: An Experimental Examination on 
Generative Engine Marketing 
Xincheng Ma, Yingjie Zhang, Dongwon Lee 

4. Selling in Seconds: An Empirical Analysis of Scripting Strategy 
on Short-Video Marketing Effectiveness 
Wenyi Huang, Chris Dellarocas, Shuba Srinivasan 

5. Monetizing the Conversation: An Empirical Investigation of User 
Experience and Ad Effectiveness in AI Chatbots 
Hongwei Zhuang, Hailiang Chen, Echo Wen Wan 

1. AI Regulation and Venture Capital Investment 
Jie Zheng 

2. Governance Repair After Data Breaches: Investor Reactions to 
Post-Breach IT Executive Appointments 
Yutong Zhang, Yiwen Gao, John D'Arcy, Jason Thatcher 

3. Industrial policy reshapes venture capital allocation and growth 
trajectories in climate technologies 
Yikai Cao, Charles Eesley, Rishee Jain, Dinesh Moorjani 

4. Empathy in Conversational AI: The Case of LLMs in Mental 
Healthcare 
Ryan Raimi, Idris Adjerid, Paul Lowry 

5. From Booze to Blues: Prohibition, Prescription Monitoring, and 
Persistent Demand 
Xiru Pan, Niam Yaraghi, Anindya Ghose 

 

14:45 – 15:00      Coffee Break Crystal Gallery 
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15:00 – 15:40   Short Paper Sessions 5 min per paper 

Session 1 - Digital Marketing & Consumer Behavior (Short 
Paper) 
Room: RWTH 

Session 2 - AI/ML Methods & Recommender Systems (Short 
Paper) 
Room: ASU 

Session 3 - Privacy, Cybersecurity & Digital Transformation 
(Short Paper) 
Room: PolyU 

1. Prompt to Purchase: ChatGPT Referrals, Basket Structure, and 
Category Concentration in E-Commerce 
Marc Pocsay, Qiwei Han, Maximilian Kaiser, Yufei Shen 

2. The Impact of Multimodal Search Results in AI-Powered Search 
Engines on User Searches: Evidence from a Quasi-field 
Experiment 
Qinglai He, Yuanhong Ma, Xitong Li 

3. Who Let the Dog Out? How Human Faces Reduce Conversion in 
Pet Product Advertising 
Markus Weinmann, Abhay Mishra, Florian Pethig 

4. Live Streaming Commerce and Seller Competition in Digital 
Marketplaces 
Mingi Song, Miaozhe Han, Gunwoong Lee, Keongtae Kim 

5. From Algorithms to Amusement: Predicting Higher User 
Engagement with Socially Intelligent AI 
Xinmiao Lan, Jie Tang, Ting Li 

6. Outsourcing understanding to AI: Platform-generated AI 
Summary of Consumer Reviews 
Jae Sang Rhee, Kyung Sun Rhee, Mingfeng Lin 

7. Deconfounding Marketing Labels in LLM-Generated Ads 
Danhong You, Wei Jiang, Eric Zhiqiang Zheng 

1. Intelligent Data Minimization for Recommender Systems: A 
Shapley-Based Framework 
Liben Chen, Gediminas Adomavicius 

2. Beyond General Expertise: A Machine Learning Framework for 
Assessing Task-Level Decision Accuracy 
Wanxue Dong, Yunduan Lin, Dongcheng Zhang, Weiquan Wang 

3. Where GenAI Sits in Teams: Network Position and the 
Decoupling of Team Performance and Individual Learning 
Tianyi Ma, Rodrigo Belo, Pedro Ferreira, Hefu Liu 

4. Extracting Theoretically Grounded Constructs at Scale: A Large 
Language Model Approach 
Shi-Ying Lim 

5. Offline Local Search for Online Stochastic Bandits 
Gerdus Benade, Rathish Das, Thomas Lavastida 

6. Predicting Retail Store Performance Using Graphs Constructed 
from Urban Mobility Data 
Ohad Volvovitch, Tal Shoshani, Shachar Reichman, Peter Pal Zubcsek 

7. LLM for Offline Retail Recommendation 
Xincheng Ma, Qi Qi, Yicheng Song, Tianshu Sun 

8. Breaking the Silo Effect: Semantic Personas for Cross-Domain 
Recommendation 
Moshe Unger, Konstantin Bauman, Jonathan Mayo 

9. From Measurement to Signification: A Multi-Dimensional 
Framework for Early Urban Health Detection 
Zhichao Hu, Kim Huat Goh, Wai Fong Boh 

1. Paying for Privacy: Pay-or-Tracking Walls 
Bernd Skiera, Timo Müller-Tribbensee, Reinhold Kesler, Klaus Miller 

2. When Third-Party Cookies Disappear: Evidence from a Large-
Scale Field Experiment 
Anindya Ghose, Seowoo Genevieve Ko, Hyeokkoo Eric Kwon, Wonseok 
Oh 

3. Privacy Interventions and Publishers Revenues: Long-Run 
Effects and Ad-Traffic Heterogeneity 
Tobias Kircher, Riley Grossman, Mike Smith, Alessandro Acquisti, 
Cristian Borcea, Yi Chen, Cristobal Cheyre 

4. Orchestrators or Carriers? The Role of Common IT Vendors in 
Shaping Shareholder Responses to Cyber Risk Spillovers 
Rui Cao, Moksh Matta, Hasan Cavusoglu 

5. Synthetic Harm? Understanding the Effects of Generative AI on 
Offline Sexual Crime 
Siddharth Bhattacharya, Yun Youn Hur, Gal Oestreicher-Singer 

6. Trade Wars and Digital Transformation: Evidence from China 
Xinjun Yang, Haoyuan Liu, John Qi Dong, Anandasivam Gopal 

 

15:40 – 16:00      Coffee Break Crystal Gallery 
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16:00 – 17:15   Regular Paper Sessions 15 min per paper: 12 min presentation + 3 min Q&A 

Session 1 - Trust, Safety, and Security (Regular Paper) 
Room: RWTH 

Session 2 - Digital Operations and Service Systems 
(Regular Paper) 
Room: ASU 

Session 3 - Digital Innovation and Entrepreneurship 
(Regular Paper) 
Room: PolyU 

1. Racial Bias in LLM Valuation: Evidence from Peer-to-Peer 
Accommodation Listings 
Zhiyuan Liu, Chen Liang, Wei Lu 

2. Cultural Bias on GenAI Negotiation Advice: Evidence from a 
Large-Scale Audit 
Dimitrios Tsekouras, Maciej Gladys, Tayfun Kucukyilmaz 

3. Robust Risk Assessment under Strategic Language 
Optimization: A Theory-Driven Adversarial Learning Approach 
Hanwen Shi, Kunpeng Zhang 

4. When Humans Override Algorithms: Evidence on Human-
Algorithm Bias in Platform Policy Compliance 
Si Xie, Hang Ren, Ye Shi 

5. How Do AI Agents Navigate Fake Reviews Differently Than 
Humans? 
Panos Markopoulos, Philippos Louis, Georgios Voucharas, Dimitrios 
Xefteris 

1. The Invisible Handshake: Dynamic Bargaining with LLM Agents 
in Supply Chains 
Chen Liang, Fasheng Xu 

2. Who is on the Line? Examining LLM-Powered Agentic AI in 
Telemarketing 
Yu (Rain) Kan, Mingrui (Ray) Zhang, Wenkang Qiu, Fengwen Chen, Yong 
Tan 

3. A Large-Scale Field Experiment on AI Teammates and 
Opponents in Mobile Gaming 
Ziyuan Li, Yue Wang, Tao Xie, Jane Gu 

4. Positive Cross-Gender Contact Attenuates Gendered Trust 
Asymmetries: A Field Experiment on Airbnb 
Bruno Abrahao, Paolo Parigi 

1. The Generativity Paradox: When Eliminating Creation Barriers 
Deepens Adoption Inequality in AI Agent Ecosystems 
Léonard Boussioux, Ziyi Zhao, Kanghyun Cho 

2. Beyond the Campaign: How Kickstarter Shapes Startup Market 
Success 
Jiayu Yao, Li Ding, Jorge Mejia 

3. When Everyone Gets the Same Spark: Effects of Generative AI 
on Creative Diversity and Competition in the Creator Economy 
Franziska Vogel, Jens Förderer, Catherine Tucker 

4. Generative AI and Market Structure in Open Source Software: 
Evidence from GitHub Copilot 
Michail Batikas 

 

17:15 – 17:30      End of Conference  
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DAY 4   Wednesday, June 24, 2026 

08:00 – 18:00      Optional Social Event  
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Floor Plan   27th Floor, Shangri-La Hotels 

 

       

         Please Note 
 
1. Lunch will be served on both days at the Ballroom Foyer. After collecting your meal, you 

are welcome to dine in the Ballroom or the RWTH Room. 
 
2. The dinner buffet will be available in the Ballroom Foyer and Crystal Gallery. After 

collecting your meal, you are welcome to dine in the Ballroom or the RWTH Room. 
 

3. The evening performance will take place in the Ballroom, beginning at 7:30 pm. Guests 
dining in the RWTH Room are welcome to proceed to the Ballroom once they have finished 
their meal. 
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